
TARGET CORPORATION
Retail Segment

Comparable-Store Sales (a)(b) - Percentage Change from Prior Year

Quarterly, Fiscal 2008 to Present

Fiscal Year 1Q 2Q 3Q 4Q Year

2012 5.3%

2011 2.0% 3.9% 4.3% 2.2% 3.0%

2010 2.8% 1.7% 1.6% 2.4% 2.1%

2009 -3.7% -6.2% -1.6% 0.6% -2.5%

2008 -0.7% -0.4% -3.3% -5.9% -2.9%

Last Updated: 5/16/2012

(a) Comparable-store sales are sales from our online business and sales from general merchandise and SuperTarget stores open longer than one year. The comparable-store sales increases or decreases above are calculated by 

comparing sales in fiscal year periods with comparable prior fiscal year periods of equivalent length.

(b) Beginning in 2007, the definition of comparable-store sales changed to include sales from our online business because this combined measure represents a more useful disclosure in light of our fully integrated, multi-channel 

approach to our business.                                                                                                                              

(c) From 2000 through 2004, comparable-store sales reflect only Target, as the Mervyn's and Marshall Field's divisions were sold during the second quarter of 2004.
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